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Well planned
tourism
development
needs well
educated and
skilled personnel
in the fields of
entrepreneurship
and marketing
in combination
with a strong
service
orientation.
MARTIN TAMPE
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Martia Tampe, Development Advinser 1or P Gevman Technial Covpmratinns (GTE)

Dr. Martin ‘lampe, a develop-
ment adviser for the German
(T,
responds to TedCuul mapasine

Techmical  Clooperation
guestlons concerning
tounsim in development. Dr. lampe
has been wodking lor the last |2
Vears I devchopanenl assasiney
actively collaboraung with WI()
amd promoting a close inlerna
tonal coaperation in sustunable
Dr.
Tumpe makes use ol his profes-

ounsm. In this interview,
stondl background and expen
ences on conununal & regional
development. environmemnal cdu-
cation, and nalure conservation &
length to

Tourisnt Lo n"«]huu! il

ledQual Magazine questions

the tole of

Development Adviser
¢ R IR for the German Technical
RIMEN 1o Ll | Cooperation (GTZ)

-

Q. To what extent do you think that
tourism cun be conceived in your
agency as an instroment of eco-
nomic, social ard cultiral develop-
mrinnf?

N Tosnsim pets incrcasing stten-
tion m Gierman lechmeal Coopera-
ion, especially m the discussion on
e LN Millenium  Development
Cioals (MDGs) s inmpact on doo-
nomic growth, the clivets on social
and cultural development and it
contribute to

peenlial Lo nature

conservatim  wive  looresin an
mporiance o many destinalioms m
developing countnes winch can no
be neglected. However, the threars
tor nature and culture by ruthless
SR VAR

NRCLICES  ¢XISL. therelore



working on two levels: Promotion
and assistance lo responsible and
sustainable tourism initiatives and,
on the other hand, contmbution o
the development and implementa-
ton of certification svslems and

sowial and ceological standards of

sustanalility,

GTZ focuses all ity ¢fJorts, includ-
ing the promotion of lourism, on
comtributions 10 achieving  the
Umited Xations® Millennium Dewvel-
opment Goals and implementing

the “Action Programme 2015 of

the Germen Federal Crovermment:
economic development and redue-
tion of extreme poverly, CONSeryi
tion and sustainable use of natural
resources,  safeguarding
rights. To achicve these goals, (7174
promotes two dilferent wurism
approaches with wviable prospects.
On the one hand. local, simmll and
medim-sized Wwurism products are
fostered that meet soeial and envi
ronental standards amd marketing
aceess: on the other hand, catering:
for a social, collural, ecological and
ceonomie vialuhiy o mamstremnm
leurism is enhanced.

Q. In your epinion, what have

hnzn

heen the major aclievements of

Your agency regurding the develop-
ment of conntries theeough toaurisimn?
MT: Currently, around 30 (TY
development projects  promoling
mstunenal builldimg, repional eco-
nomic  development,
tramng, and natural resource man-
agement or advising policy making
t natonal level contam a ourism
componenl. Generally the projects
aim at peneraling sources of income

voeaticmal

tor local people through ccotourism
ar commumnity-based tounsm, GOTZ
mamly supports small and medum-
sized enterprises in order w create
the economuc framework for sus
taimable tourism developmen

Public private partmerships also
play a role m promoting sustamn
dble tourism developmoent within

our work. Successful examples
mclude  cooperation with  towm
operators which have included vis-
iy o GTZ projects in their journcy
With mternationally
operating companivs, the social
and  economic impact of big

IINCrares

tesorly 1410 some examples cvalu-
ated amnd 1mprovements of cco-
nomic and social parameters are
discussed. More amd more, the
postiive coherence of development
factors Eavourable for tounsm suc-
cess 18 recogniscd by operators as
well as by communition: seeurity,
lunctional infrastructure, sound
natural
local econvmic level.

T(. What de yeu see ax current
deficiencies in the management

cnvironment, sufficient

of fourism as an instriognent of

developrient? How can they be
remoedicd?

MT: Tourism projects often pro-
mote small and medium size com-
pattes m rural arcas where local
people have excellent loeal knowl
edge but often lack the necessary
busimess expertise and demand
knowledge. Well planned tourism
development needs well educated

aml skilled personnel in tields of

entreprencurship and marketing in
combination with a1 sfrong service
oricntation. Overconung this situa-
uon will be a long process, and
techmcal cooperation has to focus
primarily on capacity bailding,

[ peneral it s sill ditficult for stant-
ing entreprencurs o get the neces-
sary investiment capntal Theretore
more coaperation with development
banks amd local banks needs o be
bult up. Well working examples
already exist.

An advanced sensinlity 15 crery-
i o soetul aspects of towrnsm, as
the ecological unpact of wurism
wis in the focus of attention and
cnligque in the cighues. Sevenal
organizalions are working on an
mternationaltly recopmised system

of social and ecological standards
for the tourism business and on a
certification system for sustain-
able tourism practices. Consumers
are dsking for such a transparent
basis of their marker decistons. We
could see some advantages in such
an approach.

FiL As you know, WT is a spe-
cialized agency of the United
Nations. How can WTO improve
relationships with your agency in
ways that would help development
through tourism?

1. An active cooperation between
WTO and G1Z began in 2002 with
cormumon activities i the vear of sus-
tamnable lourism, The Secretary-Cen-
eral Francesco Franginlh, was open-
ing the International Tourism Forum
in Hannover. The cooperation ilorls
mereased in 2005 with reflections
about a network of development
assistance agencies inchuling inter-
national bodies like the World Bank
and the WTO, Such & network could
become a valuable basis for common
approaches and the fostering of sus-
fainable tourism strategies.

Another ficld of cooperation

already advanced is the exchange
of information and expericnces.
GTZ is interested to expand this
common knowledge management
and to contribute o remove still
existing knowledge and mforma-

tion lacks,

Concerning the main focus in
tourism in developing countries,
poverly climinatuon and a sustain-
able use of environment and natu-
ral resources. GTZ hopes to
Increase joint activities and coordi-
nated strategies, According to the
commtment ol the German Gov-
ernment for contributing to the
achievement of the UN Millen-
nium Development Goals, GTZ is
looking forward to bring in s
experiences and compeience in
linding solutions at the political.
strategic and technical levels. m




